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Locale Magazine is dedicated to promoting 
businesses and attractions across the Northern Rivers 
and Gold Coast. 
From Summer 2026, Locale is bigger and more 
complete than ever — one 104-page quarterly 
magazine that brings together everything locals and 
visitors need: lifestyle, dining, escapes, the arts, family 
life and real estate, all under one cover.

WHAT’S NEW
•	 Now 104 pages, up from 76 — the biggest issue 

in Locale’s history, timed to coincide with our 5th 
birthday issue.

•	 Locale Kids has folded into Locale Magazine. Rather 
than a separate title, family content now lives inside 
every issue as a dedicated Family section — same 
trusted content, wider reach, one magazine.

•	 A brand new Real Estate section showcases local 
agents, agencies and properties across the region.

•	 One combined distribution network, one 
advertising rate card, and one magazine that 
reaches the whole household.

•	 Advertising bookings for the new 104-page format 
begin with the Summer issue.
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Reach & Distribution
•	 10,000+ copies printed quarterly, distributed 

across cafés, boutiques, accommodation 
providers, visitor centres, markets, childcare 
centres, medical hubs and airports throughout 
the Northern Rivers and Gold Coast.

•	 250+ premium stockists and thousands of 
digital readers per issue via our flipbook, website 
and social platforms.

Audience Demographics
•	 60% of print copies are picked up by experience-

driven tourists referencing Locale for dining, 
shopping, escapes and things to do.

•	 60% of readers are passionate locals who 
champion small business and community — 
and with the new Family section, that now 
includes parents and caregivers planning their 
next family outing.

Why Businesses Choose Locale
•	 Produced by locals, for locals and visitors. Every 

issue features curated stories, stunning visuals 
and meaningful editorial.

•	 One magazine now reaches the whole 
household — couples, families and homebuyers 
alike — across lifestyle, family and real estate 
content.

•	 70%+ advertiser rebook rate within two issues.

MEDIA SNAP SHOT
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WHY ADVERTISE WITH LOCALE
There's no shortage of places a local business can spend its marketing budget. Here's what sets 
Locale apart from other regional publications and directories.

Established & Trusted 
Now in our 5th year and growing to 104 pages, Locale has built a genuine, loyal readership across the 
Northern Rivers and Gold Coast. A 70%+ advertiser rebook rate speaks for itself — businesses stay with us 
because it works.

A Keepsake, Not a Throwaway
Locale is designed and printed as a premium, coffee-table publication — the kind of magazine people 
keep on the shelf, not the kind that lands in the recycling bin the same week it arrives. We deliberately 
design each issue to stay timeless rather than dated, so it keeps getting picked up and read long after 
distribution day — putting your business in front of readers again and again, months and even years 
after the issue first landed.

Premium, Curated Distribution
Locale isn't letterbox drops or a rack among hundreds of flyers. Our 250+ distribution points are hand-
selected — resorts, hotels, Airbnbs, cafes, restaurants and boutiques — placing your business in front of 
people already primed to spend on dining, shopping and experiences.

One Magazine, Three Audiences
With Family and Real Estate now part of every issue alongside Discover, Dine, Lifestyle, Escape and The 
Arts, one placement in Locale reaches couples, families and homebuyers in a single combined print run 
— reach that used to require three separate publications.

Genuine Editorial, Not Just Advertising
Every issue is built around real stories, professional photography and thoughtful writing — not a wall of 
ads. With an average 26-minute read time and 1:54 dwell time per article, readers actually spend time 
with Locale, and with the businesses featured in it.

You Deal With Us Directly
There's no call centre and no account handover. Our Publisher, Karen, works directly with every 
advertiser on strategy, placement and creative — real local knowledge and a single point of contact from 
first enquiry through to the issue landing in print.

Print That's Backed By Digital
Every placement comes with dedicated social media coverage to our 7,000+ followers, and every 
advertiser gets one month free on the Locale Online Directory — so your presence doesn't end when the 
next issue drops.
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REGULAR SECTIONS AND FEATURES
Eight regular sections now run through every issue of 
Locale Magazine:

Features
Our Features section dives deep into the stories that shape 
the Northern Rivers and Gold Coast. From inspirational local 
personalities to impactful community initiatives, we highlight the 
movers and shakers making a difference — thoughtful narratives 
spanning environmental conservation to cultural trends.

Discover
Discover introduces readers to hidden gems and must-visit 
spots across the region. Whether it’s a scenic lookout, a boutique 
shopping experience or a tucked-away café, this section 
showcases local treasures with insider knowledge for those who 
want to truly live like a local.

Dine
Food lovers revel in our Dine section, where we spotlight the 
region’s vibrant culinary scene. From farm-to-table restaurants to 
buzzing beachfront cafes, we celebrate the passion behind each 
dish and the talented chefs who bring it to life.

Lifestyle
Our Lifestyle section offers insight into the Northern Rivers 
and Gold Coast way of life — wellness, fitness, home décor and 
fashion — embracing the laid-back, health-conscious ethos that 
defines the area.

Escape
The Escape section transports readers to serene getaways and 
adventure-filled destinations within and beyond the region, from 
luxurious beachside retreats to hinterland weekends away.

The Arts
In The Arts, we showcase the region’s thriving creative 
community — artists, musicians, galleries and cultural events — 
giving readers an inside look at the area’s creative pulse.

Family — NEW
Family brings the heart of Locale Kids into every issue of Locale 
Magazine. This section connects family-focused businesses with 
parents, caregivers and families exploring the region — from 
activities, education and kids’ fashion to family dining, health 
and things to do together. Rather than a separate publication, 
Family content now reaches Locale’s full 10,000-copy print run 
and combined audience, giving family advertisers even greater 
exposure alongside our established readership.

Real Estate — NEW
Our newest section connects local agents, agencies and 
developments with a highly engaged regional audience of 
homeowners, investors and buyers relocating to the Northern 
Rivers and Gold Coast lifestyle. Real Estate features property 
showcases, agent and agency profiles, market insights and local 
area guides, all delivered with the same editorial quality and 
visual polish that defines every Locale story.
A dedicated Real Estate Media Kit with section-specific packages and rates is 

available on request — get in touch at sales@localemedia.com.au.

FEATURE FEATURE
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For nearly two decades, Angus & Julia Stone have occupied a 
unique space in Australian music. Hazy, layered and hypnotic, 
their sound has always been something you feel rather than 
have words for. In a culture that has traditionally favoured the 
brash and the bold, bands that kick the door down and announce 
themselves at full volume, the sibling duo have always done 
something different. Their significance within our country’s 
musical landscape now feels, in retrospect, both unlikely and 
entirely inevitable.

Album to album, you can hear two artists evolving in real time. 
The shimmering tones of Angus’ vintage Fender Telecaster. 
The layered harmonies. A sound both nostalgic and familiar, 
shot through with something that feels like memory.

Since recording their debut EP Chocolates and Cigarettes in 
their father’s living room in Sydney, they have built a body of 
work that has travelled far beyond Australia’s shores: sold-out 
nights at the Royal Albert Hall in London, L’Olympia in Paris and 
Town Hall in New York. And yet despite the platinum records and 
the phenomenon that is Big Jet Plane, there has always been 
something unmistakably human, even a little unhurried, about the 
way they move through the world.

That’s what sets Angus & Julia Stone apart. They don’t demand 
your attention. They invite it.

And now they’re inviting us into their joy.

Right now, that joy has a very specific shape. Julia has a new baby 
daughter. The duo’s seventh studio album, Karaoke Bar, arrives 
September 4 on Virgin Music. Talking to Julia ahead of the album’s 
release, the connection between the two is immediate.

“The most obvious thing to me at the moment is how lucky I feel,” 
she says. “Every day is extraordinary, to witness her in the world 
and how happy she is to be here. Children are incredible, the way 
they show up and just want to experience things. We all start like 
that. I feel like that sometimes, excited to just be here for the sake 
of it. Writing and recording music with Angus has moments like 
that — where I get lost in the pure joy of making music.”

Where Cape Forestier (2024) was introspective and stripped back, 
born of a period Julia describes as “particularly introspective” 
for both of them, Karaoke Bar has a different energy entirely. 
It was written on the road while the pair were touring Cape 
Forestier internationally and, by Julia’s account, having the time of 
their lives.

“We couldn’t have been happier on that tour,” Julia says. “We were 
remembering that none of that other stuff matters when we’re 
making music and playing it to our fans. We were so stoked. So, in 
Hydra, France, Mexico City, all these places where we recorded, 
we were writing songs that felt joyous because that’s how we felt.”

Nowhere captures the spirit of the record quite like Hydra. 
The Greek island, mythic for its ban on cars and winding stone 
paths, sits in the Aegean Sea just steps from the former home of 
Leonard Cohen. The studio felt, Julia says, like it was from another 
time: big old tape machines, nothing too shiny or organised, yet 
somehow a perfect fit for the music they were creating.

“The Saharan sands had blown up and made the sky red,” 
she recalls. “It was like being on Mars. We set up on the middle 
floor with these huge windows looking out over the Aegean Sea, 
the red sky just filling the room. Cigarettes being smoked in the 
kitchen downstairs wafted up through the floorboards and added 
this cinematic haze… it was pretty cosmic. You just don’t find 
recording studios like that very often.”

The album title carries the same instinct that has always defined 
their work. Julia describes a karaoke bar as a place where 
everyone has the chance to be heard, where strangers become 
companions and the things that normally separate people 
fall away.

“I didn’t start writing music with any grand intention,” she says. 
“It was just a way to express myself. But twenty years on, I can 
see how music has an incredible way of dissolving differences 
between people. Humans often look for what makes us different, 
and music seems to remind us of what makes us similar, what 
unifies us.”

THE SOUND OF JOY
A new baby. A seventh album. A song born on a Greek island under a red 

Saharan sky. Angus & Julia Stone are leaning into joy, and it sounds like this.

WRIT TEN BY DONNA RISHTON-POT TER “Humans often look for 
what makes us different, 

and music seems to 
remind us of what makes 

us similar, what unif ies us.”

DINE DINE
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This season, we’re celebrating the plates that do 
exactly that — silky ribbons made for rich ragù, 
handmade shapes that catch every last drop, and 
baked layers stacked with creamy ricotta and molten 
cheese, pulled from the oven in golden-edged 
perfection. (We can almost hear Nonna insisting, “eat, 
eat!” in the background.)

From beachside trattorias to tucked-away local gems, 
this is your carb-loaded hit list for the Northern Rivers 
and Gold Coast. Now go forth and get saucy.

NONNA’S RECIPE, NO NOTES
At LiTO, pasta is personal. Tucked inside the Mondrian 
Gold Coast, this light-filled beauty is all about elevated 
simplicity and the easy rhythm of Italian living. With bold 
coastal flavours, seasonal produce and a soundtrack 
that always hits, it’s just as suited to a post-surf flat 
white as it is to a long, lingering winter dinner.

The hero? Nonna Vitale’s Mafaldine Sugo di Salsicce, 
a slow-braised pork sausage and Chianti ragù that 
tastes like it’s been simmering since Sunday morning. 
Named for owner Chris Vitale’s grandmother, it’s rooted 
in the kind of genuine home cooking that doesn’t 
need reinventing. Those ruffled mafaldine edges are 
designed to hold the rich sauce and deliver deep, 
layered comfort in every bite. 

Settle in, pour a silky pinot and let the room hum 
around you. Equal parts coastal cool and old-world 
soul, LiTO makes a compelling case for pasta as a 
weekly ritual, not just a winter fling. Especially on 
Pasta & Pinot Tuesdays, at $30 a head, it’s the easiest 
midweek decision you’ll  make.

litoburleighheads.com | Burleigh Heads

BEACH, WINE, RAGÙ — REPEAT
At Tommy’s Italian, the soundtrack is ocean breeze and 
clinking glasses, and the pasta? Consistently excellent. 
Born from a deep appreciation of Italian food and 
quality produce, this Currumbin institution has been 
feeding the coastline since 2019, every dish reflecting 
that founding intention — handmade pasta, fresh 
ingredients and simple, well-executed plates.

The pappardelle lamb ragù has been a mainstay since 
day one, and for very good reason. Slow-cooked 
lamb, braised low and long in red wine until deeply 
rich and glossy, then folded through wide ribbons of 
pasta that catch every drop. A snowfall of pecorino lifts 
and sharpens, keeping things balanced and seriously 
craveable.

Generous, comforting and refined, it’s a constant for 
a reason, and one that feels especially right in the 
cooler months. Add in the laid-back coastal backdrop, 
a golden Currumbin sunset and a wine list that knows 
exactly what it’s doing, and you’ve got the kind of pasta 
you plan your week around.

tommysitalian.com.au | Currumbin

PASTA BABY!
Twirl it, slice it, slurp it, winter is pasta season and we’re leaning all the way in. There’s something 

about a bowl of pasta that feels like home: the scent of slow-simmering sauce filling the room, a bottle 
of wine breathing, ready to pour, and that unmistakable nostalgia of Nonna’s kitchen.

Tommy’s Italian

Tommy’s Italian

LiTO

LiTO

THE EXPANSIVE

SHERATON GRAND MIRAGE RESORT, Gold Coast

If ever a pool deserved star billing, it’s the shimmering Oasis 
Pool of the Sheraton Grand Mirage Resort. Step into the lobby 
and the first thing you see is water — glittering expanses that 
stretch towards the Pacific, framed by palms and over-water 
walkways that instantly transport you to holiday mode. Honestly, 
you’d be forgiven for thinking you’ve landed on a faraway 
tropical island rather than the heart of the Gold Coast.

This beachfront icon is wrapped in six hectares of pools 
and lagoons, the kind that beg for a slow dip before sliding 
onto a shaded deckchair with a book (or better yet, ordering 
something icy from the swim-up bar). The Oasis Pool is family-
friendly, complete with a dedicated children’s area, while the 
more secluded Villa Pool threads between accommodation 
wings with timber bridges leading you across the water. Both 
are heated to a balmy 27 degrees — just in case you needed 
another reason to linger.

Of course, poolside paradise is only part of the allure. The 
resort also boasts direct access to Main Beach, panoramic 
ocean views, four standout dining options (including the famous 
Terraces seafood buffet), and a location just across from Marina 
Mirage for those craving a little retail therapy between swims.

Whether it’s a splash-filled family holiday or a grown-up escape 
of cocktails at golden hour, the Sheraton Grand Mirage Resort 
proves that on the Gold Coast, sometimes the pool really does 
outshine the beach.

marriott.com/en-us/hotels/oolgs-sheraton-grand-mirage-resort-
gold-coast

THE SUBLIME

HAVEN POOL CLUB, Mondrian Gold Coast

If there’s a place that defines coastal cool right now, it’s 
Haven Pool Club at the Mondrian Gold Coast. Perched above 
Burleigh’s beachfront on level three, this elevated oasis brings a 
touch of international glamour to Australia’s favourite surf town. 
Two plunge pools and a sleek, marble-clad lap pool are framed 
by breeze-block cabanas, handcrafted tiles and ocean views 
that rival the Riviera.

Designed by acclaimed Sydney firm Alexander &CO., the space 
channels a mid-century coastal daydream — where natural 
textures, warm timber and custom finishes meet laid-back luxury. 
From long lunches in the dining room to lounging poolside in a 
private cabana, Haven invites guests into an escape defined by 
flavour, sound and sea breeze. As afternoon turns to evening, 
the mood shifts with curated playlists and live sets. Equal parts 
exclusive and effortlessly relaxed, Haven Pool Club is Burleigh’s 
new benchmark for elevated summer sophistication.

mondrianhotels.com

Sure, beaches get all the summer glory, but there’s something irresistibly chic about 
swapping the surf for a sun-lounger and a pool that practically begs for a midday dip. 
No sandy towels, no crowded shores, just sparkling water, shady palms and a cocktail 

that always tastes better poolside.

MAGNIFICENTpools
From jaw-dropping five-star resorts to chic boutique 
hideaways, we’ve hunted down the crème de 
la crème of Australian hotel pools — perfect 
for grown-ups craving sunlit luxury, shimmering 
reflections and a little adult downtime (aka: nothing 
short of magnificent).

Sheraton Grand Mirage Resort

Sheraton Grand Mirage Resort

Haven Pool Club at the Mondrian Gold Coast

Haven Pool Club at the Mondrian Gold Coast

ESCAPE ESCAPE
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635m²*

6 4+2 35 acres*

Picture mornings on horseback along the untouched
stretch of South Ballina Beach, or evenings watching
the sun set as the paddocks turn gold. Here, life
naturally slows down and the outdoors becomes part of
your everyday rhythm.

This handsome 2022 Metricon built home is up-
specked, plush and ready to go. Near new and with a
fabulous outlook front and rear, this is an extremely
comfortable family home with absolutely nothing to
do but bring your suitcases.

amirprestige.com.au

AMIR PRESTIGE BYRON BAY
5-6/5 BYRON STREET, BYRON BAY
6680 7207

CONTACT US TODAY

Featured
Listings

MARK RONAN 0432 052 315
CHARLES MILBURN 0412 257 057

AMIR MIAN 0401 470 499
COLLEEN BRUNT 0437 533 943
OLIVER HALLOCK 0419 789 600

OLIVER HALLOCK 0419 789 600

Set across 35 acres, The Ranch features six bedrooms,
a self-contained retreat, 25-metre pool, tennis court,
swimming pond, exotic gardens, crystal-clear creek
frontage and exceptional entertaining.

THE RANCH | 715 BANGALOW ROAD, TALOFA

AUCTION FRI 2  OCT, THE LANGHAM HOTEL GOLD COASTND

154 DANNS LANE, KEITH HALL

8 NAPIER STREET, GOONELLABAH

PREPARE TO BE IMPRESSED - THIS EXCEPTIONAL
HINTERLAND ESTATE WILL BE SOLD!

WHERE COUNTRY MEETS COAST

LARGE & LUXE - 2022 BUILT METRICON
PHOENIX HOME WITH VIEW

11

3 2 2+ 39.64 acres*

5 2.5 698m²*2 2

Some regions are defined by their landscape. The Gold Coast, 
Byron Bay and the Northern Rivers are defined by how they make 
you feel. Morning light over the ocean, weekends spent outdoors, 
access to nature and a pace that allows people to enjoy their day 
— these qualities continue to draw buyers to this part of Australia.

In these markets, lifestyle isn’t a marketing angle. It’s the core of 
the decisionmaking process. Buyers want homes that support 
how they live: proximity to the ocean, room to move, privacy, 
connection to community, or simply a more considered daily 
rhythm. For many, owning a property here represents something 
far greater than real estate. It reflects the life they have been 
working towards.

Understanding this is central to how Amir Prestige approaches 
every campaign.

With a network that spans the Gold Coast, Byron Bay and Northern 
New South Wales, Amir Prestige has built one of the strongest 
crossborder buyer ecosystems in the region. Seven offices, 55+ 
agents and more than 350,000 active buyers form a reach that 
extends well beyond local suburbs. The next owner of a property 
may be a Gold Coast buyer looking south, a Byron local seeking 
more space, or a Sydney or Melbourne family ready to make a 
lifestyle shift. Amir Prestige’s role is to create that connection 
and ensure every property is placed directly in front of the 
right audience.

Selling in this region requires more than listing a home. It requires 
understanding what the property has meant to its owner and 
presenting it with the level of care it deserves. Every home has a 
story — whether it’s a beachfront residence, a hinterland estate, 
a luxury apartment or a family property — and the agency’s 
marketing is designed to communicate that story clearly and 
effectively. The aim is not only to show buyers a home, but to help 
them recognise how it fits into their own life.

This is often where exceptional results begin: with a buyer seeing 
both the value of the property and the lifestyle it enables.

For investors, the same level of professionalism applies. Property 
management at Amir Prestige is treated as a longterm partnership. 
An investment represents years of work and an important part of 
a client’s financial future. It requires attentive management, strong 

communication, reliable tenants and a team that understands the 
responsibility of protecting and growing that asset.

Across sales and leasing, Amir Prestige’s strength lies in its ability 
to bring qualified buyers and tenants directly to a property. Their 
network is active, engaged and diverse, spanning local, national 
and international interest from people already seeking homes in 
the region.

For anyone considering selling, leasing or changing property 
managers across the Gold Coast, Byron Bay or Northern NSW, 
Amir Prestige offers a clear advantage: your next buyer or tenant 
may already be within their network.

Amir Prestige doesn’t just sell homes. They connect people with 
the lifestyle they’ve been searching for. 

amirprestige.com.au

THE LIFESTYLE YOU’VE 
BEEN SEARCHING FOR

Amir Mian

Featured 
Listings

This is our cue to play. Texture, layers, a little attitude. 
An extra jacket we probably won’t need but absolutely 
want. Local labels understand the assignment, serving 
up cosy pieces designed for our kind of winter. Short-
lived, style-heavy, and always worth the effort.

BRIMMING WITH ATTITUDE

Every great winter look starts somewhere. Ours starts at the top. 
Literally. 

If Byron had a uniform, fallenBROKENstreet would be at the centre 
of it. Effortless, self-assured and iconically Northern Rivers, this is 
the label that finishes a look without overthinking it.

Seen on musicians, artists and festival crowds worldwide, and 
shaped through collaborations with names like Angus Stone, Elsa 
Pataky and David Bromley, it carries an easy credibility that can’t 
be manufactured. It just exists, and that’s exactly the point.

For winter, the focus turns to texture and timeless form. Signature 
wool felt hats, crafted from Australian wool, are designed for 
structure and made to wear in beautifully over time. Wide brims, 
vintage silhouettes and clean, modern shapes strike that perfect 
balance between statement and staple, equally at home at a 
wedding, a day around town or a weekend spent in a dusty 
festival field.

The supporting cast is just as considered. Corduroy caps bring a 
nostalgic edge, while ribbed wool-blend beanies deliver warmth 
without bulk, ideal for an early surf check. Add the latest Dope 
Lemon sunglasses collaboration and you have an accessories 
line-up that feels laid-back, considered and very, very cool.

fallenbrokenstreet.com 

WINTER,  UNFILTERED

Mindful? Definitely. Demure? Never! Sabbi doesn’t whisper, it 
shows up. Loud, playful and impossible to ignore, this cult Gold 
Coast label turns even the mildest cold snap into a full expression 
of personality. Built on feel-good energy and an unfiltered, tongue-
in-cheek presence, it’s fashion that doesn’t take itself too seriously 
but still delivers.

Their latest drop leans into that sweet spot between streetwear 
and statement, where bold graphics, playful slogans and punchy 
colour collide with considered, functional design. Layering leads 
the way. Padded jackets are thrown over hoodies and sweats, 
grounded in soft cotton comfort but elevated with structure. 
Deep pockets, zip details and those small but satisfying extras 
(thumbholes included) add a practical edge while still feeling 
fashion-forward.

The mesh range is where it really clicks for our climate. 
Lightweight, breathable and designed to be styled your way, these 
pieces add edge without the bulk. Thrown over a tank or layered 
under a jacket, they shift easily from day to night. It’s expressive, 
effortless and just the right amount of extra.

sabbi.com.au 

COOLER DAYS,  BETTER LAYERS

OTTWAY is more than clothing. It is a way of moving through the 
world. Inspired by travel and grounded in community, the brand 
creates pieces for everyday adventure, near or far. Clothes for 
slow mornings, open roads and all the moments in between.

This season leans into texture, comfort and a sense of nostalgia. 
Corduroy, flannel and weightier knits sit alongside timeless 
staples that feel relaxed, easy and full of character. And with every 
purchase, OTTWAY helps support the installation of solar power 
through community-led projects across Australia.

Leading the collection is the signature Rarebird Jacket. Crafted 
from vegan suede with hand woven embroidery, it is oversized, 
tactile and full of personality. The kind of jacket that makes a look 
on its own and becomes an easy favourite the moment you throw 
it on.

Across the collection, premium fabrics and thoughtful details bring 
a refined feel without trying too hard. Unisex silhouettes, made 
in small batches and restocked on demand, reflect a slower and 
more conscious approach to getting dressed. These are pieces 
made to last, designed with intention and created for the road 
ahead.

ottwaythelabel.com | Byron Bay

CHASING 
THE CHILL
The temperature dips a few degrees and suddenly we’re 
reaching for knits, layering like we live in Melbourne, and calling 
it winter. In the Northern Rivers and on the Gold Coast, the chill 
may be fleeting but the fashion moment is real. 

OTTWAY

fallenBROKENstreet Sabbi

LIFESTYLE LIFESTYLE

44 45 WINTER 2026
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ADVERTISING RATES
One combined rate card now covers all sections of Locale Magazine, including Family and Discover, Dine, Lifestyle, Escape and 
The Arts. 15% premium position loading applies. 10% GST applies on all prices.

AD SIZE CASUAL
per quarter

x 2
per quarter

x3
per quarter

x4
per quarter

Full Page $1,550 $1,470 $1,396 $1,326

Half Page $790 $750 $710 $670

Quarter Page $490 $465 $440 $410

Double Page Spread (DPS) $2,300 $2,185 $2,075 $1,970

Inside Front Cover (IFC) $1,650 $1,560 $1,480 $1,400

Inside Back Cover (IBC) $1,650 $1,560 $1,480 $1,400

Back Cover $1,850 $1,750 $1,660 $1,570

Payment Terms
Invoices are issued on confirmation of contract or upon proof approval, whichever applies to your booking, and are payable within 7 days. 
Full payment must be received before the magazine goes to print.

Cancellation Policy
This policy applies to all advertisement bookings confirmed via email or signed booking form. Cancellations must be submitted in writing to 
sales@localemedia.com.au.
14 days or more before print: no cancellation fee. Within 14 days of print: 25% cancellation fee of the total agreed amount. Within 7 days of print: full rate 
applies, as production and print costs have already been incurred. Deposits and prepayments are non-refundable under any circumstance.

ADVERTORIAL & EXTRAS RATE

Front Cover (incl. full page editorial, value $1,400) $3,500

Double Page Advertorial (up to 800 words, up to 5 images) $1,900

Full Page Advertorial (up to 500 words, up to 3 images) $1,300

Half Page Advertorial + Half Page Advert (300 words, 1 image) $1,650

Product Placement $150/product

Story inclusion (by invitation only - includes 150 words + 1 image in an editorial story) $300/inclusion

What’s on Square (family section - school holiday workshops & programs - 100 words + 1 image) $250/square

DIGITAL ADVERTISING RATES
1 x Social Media Post (Instagram & Facebook) $250

1 x Blog Post (400 words + 3 images) + 1 x Social Media Post $500

1 x Email Advert Banner $350

Online Directory listing $25 / month

DEADLINES
EDITION BOOKING

DEADLINES
MATERIAL 
DEADLINE DISTRIBUTION

AUTUMN  7th February 14th February 14th March

WINTER  9th May 16th May 13th June

SPRING 8th August 15th August 12th September

SUMMER 7th November 14th November 12th December

ARTWORK
Print artwork to be supplied as Press Ready PDF, using CMYK colours. Images must be  minimum 300dpi. Complete 
material supplied as press quality pdf (300 dpi). Photography, copy writing, design and layout fees on application. Proof 
supplied in PDF format, changes and approvals required by email. Advertisers are responsible for accuracy on proofing.

Design support
Need help with your artwork? We have a full design service to help develop your advertisement for an additional fee. 
Always here to help locals!
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ONLINE DIRECTORY

Be Seen. Be Found. Be Local. 
Locale’s Online Directory is the go-to place where 
locals and visitors search for businesses across 
the Northern Rivers and Gold Coast — a trusted, 
always-on shopfront that works for your business 
every day of the year, not just once a quarter.

What It’s All About
Print does the storytelling once a season — the 
Directory keeps working in between issues. It’s a 
permanent, searchable home for your business 
on localemagazine.com.au, organised into five 
curated categories: Places to Stay, Things to Do, 
Eat & Drink, Experience Wellness and our Five 
Star Services directory. Each month a handful of 
listings are hand-picked as Featured Businesses, 
giving them extra visibility across the site.

Why Businesses List
•	 Be discovered by new customers actively 

searching the region.
•	 Boost your online visibility and SEO.
•	 Gain valuable, quality backlinks to your own 

website.
•	 Stay connected to, and front-of-mind with, the 

local community.

What’s Included
•	 A custom tile featuring your logo or image, 

clickable through to your dedicated page.
•	 A full business page with a write-up, gallery of 

up to 5 images and an optional video.
•	 Direct links to your website, address and social 

channels.

•	 A featured special offer to attract new 
customers.

•	 Customer reviews and SEO optimisation to 
help you rank.

•	 A chance to be selected as one of that month’s 
Featured Businesses.

•	 No lock-in contracts — cancel any time.

Every Advertiser Gets One Month Free

Book any print advertising in Locale Magazine — 
a display ad, advertorial, product placement or 
package — and we’ll include your first month on 
the Online Directory completely free. It’s our way 
of making sure your business is working for you 
online from the moment your print ad hits the 
stands, not just when the next issue lands.

How To Get Listed
Visit localemagazine.com.au/list-your-business, 
or get in touch at sales@localemedia.com.au to 
confirm your listing term and, if applicable, your 
complimentary first month.
Send through your logo, up to 5 images, a short business 
write-up and your special offer for new customers.
We build and publish your custom tile and business 
page under the right directory category — no design 
work required on your end.
Your listing goes live and starts driving traffic straight 
away, with no lock-in contract.

Directory Pricing

Listing Term Rate

Monthly $25 / month + GST

Yearly $200 / year + GST

Affordable, effective and hyper-local. No lock-in contracts.
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PAGE SPECS

-

FULL PAGE 
ADVERT

TYPE AREA
H:	 267mm
W:	180mm

BLEED AREA
H:	 303mm
W:	216mm

TRIM
H:	 297mm
W:	210mm

LABEL

DOUBLE PAGE 
ADVERT

DOUBLE PAGE 
ADVERT

TYPE AREA
H:	 267mm
W:	390mm

BLEED AREA
H:	 303mm
W:	426mm

TRIM
H:	 297mm
W:	420mm

HALF PAGE 
ADVERT AREA

H:	 130mm
W:	180mm

QUARTER
 PAGE 

ADVERT
VERT

AREA
H:	 130mm
W:	86mm

QUARTER  PAGE 
ADVERT HORZ.

AREA
H:	 60mm
W:	180mm

AD SIZE TRIM BLEED TYPE AREA

Full Page 297 x 210mm 303 x 216mm 267 x 180mm

Double Page 297 x 420mm 303 x 426mm 267 x 390mm

Half Page — — 130 x 180mm

Quarter Page (Vert) — — 130 x 86mm

Quarter Page (Horz) — — 60 x 180mm

FULL PAGE  ADVERT

Our customised treatments are tailored to your skin’s specific 

needs, and incorporate 100% natural and certified organic 

ingredients, advanced massage techniques and stress-relieving 

rituals, including the addition of Healite II LED system, providing 

enhanced visible results.

Spring Replenish Facial
90  M I N  •  $2 2 5  (SAV E  $1 4 4 )

This refreshing and rejuvenating facial has been designed 
to transform your winter skin, and includes:

M U KT I  B E AU T Y  R O O M S  A N D  F L AG S H I P  R E TA I L  STO R E

• Skin discovery session

• Foot bath ritual

• Barrier Strengthening Facial

• Healite II LED session

• Serum upgrade chose by  
your advanced therapist

• Take home Deluxe Sample

• Collagen refreshment 

Plus: an additional standalone LED session to book as a 
follow up, valued at $89.

R E TA I L  STO R E
Monday to Friday: 

10am – 4pm 
Saturday: 10am – 2pm

B O O K  A  FAC I A L

B E AU T Y  R O O M S 
Tuesday to Saturday: 
by appointment only

1 3 0 0  3 0 6  5 5 4

V I S I T  U S :  6  S M I T H  ST,  

M U L LU M B I M BY,  N SW

Mukti (Mook-tee) to practice the art of 
liberating and freeing yourself from 
fears, ignorance, and false knowledge.

Born from an identified gap in the market 
for an organic range of products that were 
both results-driven and backed by science, 
Mukti’s namesake brand was launched 
in 2000.

As a beauty therapist and cosmetic 
formulator, Mukti used her extensive 
knowledge and passion to create a 
range of internationally acclaimed and 
award-winning formulations with a 
holistic understanding of all ingredients, 

their functions and efficacy on the skin.

She uncovered much information on the 
hidden dangers lurking is beauty products, 
not to mention the environmental 
catastrophe, the practice of animal testing, 
as well as the numerous toxic chemicals 
in cosmetics that have never been tested 
of health and safety. Feeling compelled 
to share what she has learned along the 
way, she began blogging about health, 
wellness, and natural beauty in 2010. 

The foundation of all Mukti products 
is a certified organic base, formulated 
with sustainably sourced, high-potency 
botanicals and clean actives, with key 
ingredients verified by clinical data and 
supported by science.

Mukti Organics Head Quarters relocated to 
Mullumbimby in 2021. It is a purpose-built 
facility incorporating R&D, production, 
dispatch, customer care and The Mukti 
Beauty Rooms flagship store, employing 
over 20 local staff. 

Mukti is generous of heart donating 
to Bob Brown Foundation, Australian 

Conservation Foundation and Save 
the Bees as well as numerous local 
community-based organisations including 
The Returning, a local Indigenous charity 
designed to bring all peoples of all ages, 
races, and places back to country.

To this day, Mukti still oversees the creation 
of every product and encapsulates the 
essence and origins of the A (Australian) 
Beauty movement.

Mukti’s Favourite product: The 2in1 
Resurfacing Exfoliant - this gentle 2-part 
facial scrub is essential for skin health. 
Spherical melting jojoba esters and 
micronised bamboo act as a physical 
exfoliant while fruit enzymes from Caviar, 
Desert and Rainforest Lime contain natural 
alpha hydroxy acids (AHA’s) that gently 
dissolve dead skin cells resurfacing the 
skin and encouraging collagen production, 
imparting a fresh and dewy complexion.

This is included in our Essential 
Hero’s Collection. 

muktiorganics.com/products/
essential-hero-collection

MEETING MUKTI - 
THE FOUNDER AND NAMESAKE 
OF MUKTI ORGANICS
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1A Banksia Drive, Byron Bay  :  Phone - 02  6680 9798:   www.buncoffee.com.au

A good coffee changes everything...  
Roasting here in Byron Bay

 
Monday - Friday  |  6am - 3pm 

Saturday  | 7am - 11am 

HALF PAGE ADVERT PRODUCT PLACEMENT

If you're a freelancer or remote worker craving a change of 
scenery, a friendly face, the bonus of a decent coffee, and a 
background buzz that gives you an energy boost, we've done 
the legwork. From laptop-friendly cafes to dedicated co-working 
spaces, here are our favourite spots to get out of the house, 
plugged in, and working alongside good company.

LAPTOP, LONG BLACK, REPEAT
The cafes doing double duty as your unofficial office

WOODS |  BANGALOW
Tucked off the main street in Bangalow’s beautiful Lumber Yard 
precinct, Woods has become a favourite laptop base for the 
freelance crowd, and it’s easy to see why. The alfresco setting 
gives you that sweet spot of natural light and fresh air without the 
midday glare, and the friendly service and excellent coffee make it 
easy to settle in for a solid morning of work. Reliable wifi keeps the 
day flowing, while Chef Sam’s dishes are built around health and 
wellbeing — seasonal flavours, plenty of locally grown produce, 
and plates that feel wholesome without slowing you down. 
Breakfast into lunch is their rhythm, which suits the remotework 
crowd perfectly: start early, settle in, and let a “taste bomb” of 
something fresh carry you through the 11am slump.

If you’re planning a meeting, workshop or business lunch 
away from the cafe, Woods also offers offsite catering, curating 
thoughtful, producedriven menus for special events and corporate 
gatherings.

Open 7 days, 7.30am–2.30pm | @woodsbangalow

WORK FROM...
ANYWHERE

Sure, working from home has its perks, but somewhere between the silence and the same four walls, it 
can start to feel a little isolating. Throw in some patchy wifi (the Northern Rivers is notorious for it) and 

a looming washing pile and it's time to get out of the house.

THE FARM |  BYRON BAY
A workday with 80 acres of room to breathe. The fresh country air 
at The Farm makes remote work feel like less of a chore. Settle 
in amongst the gardens of a working farm, where chickens cluck, 
birds chatter and the breeze moves through the trees, with farmers 
tending the land and animals grazing in the paddocks nearby. Free 
Wi-Fi keeps the work moving, while good coffee, breakfast and 
pastries from the Three Blue Ducks have you covered for fuelling 
up along the way. Between work, wander through the macadamia 
orchard, see what's growing in the fields or grab a gelato, and let 
the day roll naturally into lunch. Bringing the team? There are also 
spaces available for meetings, workshops and off-sites. Just off the 
highway in Ewingsdale, it's easy to reach but feels a world away 
from four walls. Open-air, laid-back and wonderfully rural, The Farm 
turns your admin session into a mini retreat.

Open 7 days | thefarm.com.au

CABA SOCIAL |  CABARITA BEACH
Adopted as Cabarita's unofficial living room, Caba Social makes 
it easy to set up for an hour or so undisturbed. Tucked on the 
main street of Cabarita Beach, this family-owned favourite has a 
nothing-is-rushed sensibility, with staff happy to greet you and 
take your order while you tap out emails over a chai or smoothie. 
The food does the heavy lifting too: baked treats and nourishing 
plates that change with the seasons mean you're never stuck for 
a coffee-break snack or an easy lunch. Owners Liv and Andy have 
built a warm, community-embedded space with an easy energy 
that makes hours disappear at a corner table. Open every day of 
the week, it quickly becomes your regular, and the perfect solution 
when you need company and a friendly face along with getting 
out of the house.

Open 7 days | @cabasocial

GEORGE'S DELI  |  K INGSCLIFF
You won't find a better view for your inbox than at George's Deli, 
planted directly across from Kingscliff Beach. Run by owners 
Johnny and Jerrika, the menu is a joyful mash-up of Filipino 
flavours and classic American deli, think homemade pastrami 
Reubens, loaded toasties, and doughnuts filled with ube. It's a spot 
built for a working breakfast or a lunchtime client catch-up, with 
everything sourced locally and made fresh in-house so the food is 
never an afterthought, whether you're ducking in for a flat white or 
settling in for longer. The welcome is warm and unhurried, making 
solo laptop sessions feel like less of a chore. It's casual, colourful, 
and proof a change of scenery doesn't need to be complicated, 
with the beach right there when you need a reset. Drop in, say 
g'day, and let the ocean fuel your creative inspiration for the day.

Mon–Thu 7am–2pm, Fri–Sun 7am–2.30pm | @georges.kingscliff

DAYO |  TWEED HEADS
Need an instant mood lift for a Monday morning? Sitting right on 
the Tweed River, Dayo is easily the most photogenic office you'll 
ever clock into. Owned by the same family behind George's Deli, 
this bright, roomy riverside spot is built for spreading out with 
a laptop, hosting a working lunch, or having a proper meeting 
without feeling like you're crashing someone's brunch date. Picnic 
tables by the water, a sun-soaked balcony, and a leafy courtyard 
under jacarandas mean there's a setting to suit any work mood. 
The food is a colourful celebration of Filipino heritage, fresh local 
produce, and playful twists. Highlights include a spicy Longganisa 
scramble, K-POP chicken waffles, and strawberry-matcha French 
toast, alongside a lineup of Instagram-ready drinks, from iced 
matcha to the signature ube latte. Add strong Ground Control 
coffee and a warm welcome, and Dayo turns even the driest 
Monday admin session into something worth looking forward to.

Open 7 days, 7am–2pm | @dayo.tweedWoods

The Farm

Caba Social

George's Deli

Dayo 
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EDITORIAL INCLUSION

If you’re a Northern Rivers local, or even a regular visitor to Byron 
Bay, chances are you’ve found yourself on the wraparound deck at 
Balcony Bar & Oyster Co. At this point, it’s less a recommendation 
and more a rite of passage.

Perfectly positioned just metres from Main Beach and elevated 
above the village bustle, Balcony is more than a restaurant. It is a 
Byron institution. Housed within one of the town’s last remaining 
heritage buildings, the 150-year-old former family home and 
boarding house has witnessed Byron’s whaling days, sand mining 
era and surf-town evolution. Once owned by the Bertoli family, who 
remain locals, the building still carries the spirit of a home designed 
to be shared.

That ethos endures. The spirit is intentionally welcoming and 
inclusive. Barefoot beachgoers arrive straight from the sand, while 
others settle in for long lunches, celebratory dinners or sunset 
cocktails. Ocean breezes drift through the wraparound balcony. 
Hinterland sunsets spill across timber floors. The mood is easy, the 
door is open, and the rhythm runs firmly on Byron time.

Carefree to the core, except when it comes to food and service. 
Here, there is real depth of care.

The menu is seafood-forward and coastal Mediterranean in spirit, 
grounded in fresh, locally sourced produce from the Northern 
Rivers and shaped by refined Italian technique. At its helm is Head 
Chef Stefano Farese, born near Milan and trained throughout Italy 
and Europe. Inspired by his Nonna, his mother, a professional chef, 
and culinary greats such as Massimo Bottura and Alain Ducasse, 
Stefano brings both heritage and heart to the plate.

Freshly shucked oysters are central to the experience, served 
natural or dressed with aguachile or yuzu, or baked with bagna 
cauda, a creamy anchovy and garlic emulsion. The Moreton Bay 
Bug Linguine has become a signature, while Tuna Carpaccio and 
the Hot Seafood Platter celebrate the region’s ocean bounty. Pasta 
is made in-house using imported Italian machinery and premium 
flour, a rare commitment in a coastal venue. Steaks are cooked to 
perfection alongside vibrant seasonal sides.

The drinks list is refreshingly local and thoughtfully curated. 
Seasonal cocktails, an extensive wine selection designed to pair 
beautifully with seafood and steak, and some of the region’s 
best craft beers ensure there is something for every palate. 

From Champagne and cured salmon to French fries and a chilled 
rosé at sunset, the offering is relaxed yet refined.

Beyond everyday dining, Balcony is home to one of Byron Bay’s 
only true private dining rooms, an intimate enclosed space for 
up to 20 guests. Ideal for pre- and post-wedding gatherings, 
milestone birthdays or elevated long-table celebrations, it reflects 
the generous spirit of the original home. Larger events can unfold 
across the Palms area or the entire venue, accommodating up to 
200 guests with the guidance of an experienced events team.

Grounded in history yet evolving with the town, Balcony Bar & 
Oyster Co. remains quintessentially Byron Bay, capturing its relaxed 
confidence, understated refinement and free-spirited charm. 
Effortless, iconic and still setting the standard.

BYRON’S ICONIC HEART 

DINE
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Despite always having a true local following, there are still plenty 
of Tweed Coast residents who'd admit they'd never set foot inside 
the Tavern. Slightly out of the way, tucked behind the memory 
of a drive-through bottle shop and a reputation that hadn't quite 
caught up with the times, it's one of those spots that's easy to drive 
past without ever pulling in. If that sounds familiar, or you're further 
afield wanting to explore something different, this one's for you. 
Because the Pottsville Tavern has changed. Completely.

Established in 1999, the Tavern — set just off sparkling Mooball 
Creek — has always been a fixture of the town: TAB, Keno, a 
dog-friendly beer garden, a locals' local in every sense. But a 

recent, extensive refurbishment has turned that quiet fixture into 
something else entirely: a bright, contemporary coastal space that 
wouldn't look out of place in Byron or Kingscliff.

The transformation started, fittingly, with the toilets. "We did the 
bathrooms first while we waited on the DA," says venue manager 
Adrian Costello — a decision that says more than you'd realise. 
Nice bathrooms, the ones that feel like a plush hotel, are a signal: 
this is a place that cares about the details. From there, the rest of 
the venue followed, right down to the gaming room — traditionally 
the deadest space in any pub. Now, open-air skylights and garden 
beds sit built directly into the room, so that on a rainy day the 

A NEW KIND OF LOCAL 
The old bottle-o drive-through is gone. In its place: a coastal glow-up that's finally giving the Pottsville Tavern 

the audience it deserves.

water trickles straight down into the greenery below. A small, 
deliberate touch that changes the whole feel of a space usually 
left forgotten.

That same instinct for light carries through the venue. The palette 
is calm and coastal, the furniture the kind you can sink into for 
a long lunch or a longer Saturday night without once wanting to 
leave. And the drive-through bottle shop everyone remembers? 
Relocated to the front of the complex, making way for a layout 
designed properly around dining, drinking and staying a while. 
Cayas + Ward Architects – Australia’s leading architects in pubs, 
clubs, restaurants and bars – led the redesign, and it shows. This 
isn't a lick of paint over old bones; it's a genuine rethink of what 
the space is for. 

What it's for, it turns out, is everything. The sports bar is a serious 
drawcard, complete with pool table, electronic dartboard and 
Foxtel coverage no one else in the area offers — every UFC card, 
every Boxing Main Event, packed out and buzzing. Wander a 
few steps further, though, and you'll find an altogether different 
atmosphere: an exceptional wine list, cocktails made properly from 
scratch, and a kitchen turning out food that has no business being 
this good at a pub. The wagyu steak has quickly become the 
thing people talk about. The prawn and crab ravioli sells out. The 
smash burger — by all reports — is a genuine problem for anyone 
trying to eat sensibly. Nothing is pre-cooked, nothing frozen; even 
the chicken parmy is crumbed fresh daily, finished with Byron 
Bay mozzarella.

There's a version of this venue for drinks on a Friday after work, 
and a version for a slow Sunday lunch that turns into a game of 
pool and an afternoon beer. All-day dining runs through Friday to 
Sunday, and for anyone worried about the drive home, a courtesy 
bus runs Sunday to Friday from 4pm, and Saturday from 2pm, right 
through to close. Found on Overall Drive, just off the main road 
with plenty of free parking on hand, it's an easy one to pull into 
whenever the mood strikes. 

Families are welcome too, with a kids' playground, a weekend 
face painter and an ice cream trolley doing the rounds with 
seven flavours.

A fully separate event space, seating up to 40 with its own 
acoustic set-up, also makes the "where to book" question an easy 
one. Ready for anything from a work luncheon to a milestone 

birthday, the space carries the same contemporary coastal feel as 
the rest of the venue — considered lighting, greenery threaded 
through the room, a palette that sits somewhere between 
beachside and boutique — so it never feels like a function 
room bolted onto a pub. Fast becoming the go-to for end-of-
year functions too, with Melbourne Cup and Christmas parties 
already filling the calendar, it’s worth locking in early if you're 
planning ahead.

What comes through most, talking to the people behind it, is 
intention. This is a venue that's become a community hub — a 
place for the people and tourists of Pottsville and the surrounding 
areas alike, hiring locally and building something that belongs 
to the town rather than simply sitting in it. "Our biggest focus is 
providing an atmosphere where people want to stay a bit longer," 
says Adrian.

So, if you've driven past for years and never pulled in, now's the 
time. Pottsville's newest local secret isn't a secret for much longer.

pottsvilletavern.com.au

DISCOVER DISCOVER
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DISTRIBUTION
A detailed and targeted distribution strategy from Ballina to Tamborine Mountain. This is a 
snapshot only — our full stockist list runs to 250+ points and is available on request.

REGIONS WE COVER

NORTHERN RIVERS NSW

•	 Alstonville

•	 Ballina

•	 Bangalow

•	 Brunswick Heads

•	 Byron Bay

•	 Cabarita Beach

•	 Clunes

•	 Fingal Head

•	 Hastings Point

•	 Kingscliff

•	 Lennox Head

•	 Lismore

•	 Mullumbimby

•	 Murwillumbah

•	 Ocean Shores

•	 Pottsville

•	 Terranora

•	 Tweed Heads

GOLD COAST QLD

•	 Broadbeach

•	 Burleigh Heads

•	 Coolangatta

•	 Currumbin

•	 Kirra

•	 Main Beach

•	 Mermaid Beach

•	 Mermaid Waters

•	 Miami

•	 Nobby Beach

•	 Palm Beach

•	 Sanctuary Cove

•	 Southport

•	 Surfers Paradise

•	 Tallebudgera

•	 Tamborine Mountain

•	 Tugun

•	 Varsity Lakes

DELIVERED TO PREMIUM RESORTS & 
ESTATES

•	 Crystalbrook - Byron Bay

•	 Elements of Byron - Byron Bay

•	 The Farm - Byron Bay

•	 Halcyon House - Cabarita Beach

•	 Peppers - Kingscliff

•	 Swell Resort - Burleigh Heads

•	 Mondrian - Burleigh Heads

•	 Sofitel - Broadbeach

•	 Mercure Gold Coast Resort - Carrara

•	 Rydges - Coolangatta

•	 Sanctuary Cove - Gold Coast

•	 Sheraton Grand Mirage - Main Beach

•	 Imperial Hotel - Main Beach

•	 QT Hotel - Surfers Paradise

•	 The Langham - Gold Coast
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